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LO1 MO PAU

Nam 2019 la moét nam danh dau nhimng budc tang trudng 6n dinh cla nganh Quang cao
néi chung va Tiép thi truc tuyén néi riéng. Hanh vi clla ngudi dung trén cac nén tang truc
tuyén va hoat dong mua sam trong nam vira qua da cé su tac dong manh mé clia mot
diém cham mdi - smartphone.

Su xuat hién ctia nhiéu model smartphone dén tir Realme, Oppo hay Samsung véi gia vo
cung dé tiép can vdi ngudi dung Viét da gitp cho s6 lugng ngudi dung mobile hién nay dat
dén muc tang trudng nhanh hon bao gid hét. Trong mot xad hoi dang dan huéng téi viéc
moi tién ich dugc thuc hién qua cac nén tang app mobile nhu thanh toan dién tu,
ecommerce, cac marketer cling dang dan coi Mabile nhu mét kénh digital trong yéu trong
cac chién dich clia minh. Xu huéng nay cling danh dau su “troi day”’ cla cac format noi
dung mdi than thién véi nén tang mobile hon nhu vertical video hay short video, cung vdi
su “bung nd” cdia Tik Tok.

Tat ca nhing xu hudng trén sé dugc thé hién qua nhimng con sé truc quan dén tir Vietnam
Digital Advertising Report 2019 clia Adsota. Ban bao cdo sé dem dén cho ban doc nhing
insight va trend noi bat nhat cla Iinh vyc quang cdo s6 trong subt nam 2019 vira qua. Hi
vong véi nhitng n6i dung ma Adsota duc két trong bdo céo nay, cac digital marketer sé rut
ra dugc nhitng thong tin bd ich, san sang ndm bat xu hudng dé “dén dau” nam 2020 vdi
nhiing chién dich hiéu qua va thanh céng hon. Tran trong!

Adsota Team,
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TOAN CANH DIGITAL TAI VIET NAM
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TOAN CANH DIGITAL TAI VIET NAM

Tang Truéng Ngudi Dung Internet Va Mang Xa Ty L& Nguai Trudng Thanh Str Dung Cac
Hoi Tai Viét Nam Trong Nam 2019 Thiét Bi Di Pong Thong Minh - Theo K& tir n3m 1997 khi Viét Nam budc dau duoc tiép
Khao Sat

can vdi Internet, noi day da chiing kién toc do tang

trudng vé sd ngudi dung truc tuyén nhanh nhat &

Ngudi Dung Mang Xa Hoi

67% (5.0m)

pién Thoai Di Dong khu vuc va trén thé gi¢i. Dén nam 2019, s6 ngudi
(Cac loai)

97%

dung Internet da dat dén con sé 68 triéu (70% dan
s6). Budng truyén internet tai Viét Nam hién nay
cling la mét trong nhiing dudng truyén nhanh va

Smartphone

72%

t6t khu viyc Bong Nam A. T6c do tang trudng mang

\\ Ngudi Dung Internet

7 70% (8.0

xd hoi cling trén da tang trudng nhanh chéng trong

AN

1% téc d6 tang trudng la 9.6% (véi 5.7 triéu ngudi dung
Ngudi Dung Mang X& Hoi mdi) - ding thr sdu trén toan thé gidi. Ba tang
Trén Nén Tang Mobile

59.8% (ss.0m)

Tablet trudng nay da gilp ngudi Viét Nam tiép can dé
13% dang véi cac hinh thirc gidi tri va ndi dung so.

O Thiét Bi Beo Tay Thong Minh thoi gian gan day. Trong nam 2019, Viét Nam dat

P ADSOTA Source: We Are Social (2020)



OPPO VA SAMSUNG CHIEM U'U THE TAI THI TRUONG SMARTPHONE VIET

g

R |/

Thi Phan Smartphone Va Tablet Tai Viét Nam
Others

Thi phan thiét bi di doéng théng minh tai thi trudng Viét Nam cudi nam
2019 thudc vé 2 hang Samsung va Oppo véi cac dong may chay hé diéu
hanh Android. Cac thuong hiéu gia ré cé su tréi day manh mé trong
khodng thai gian nay, dién hinh 1a Realme da dat dén con s6 6.3% thi

phan.
PRl Suno Tuy nhién, thi phan thuc clia Apple chac chan sé Ién hon gép nhiéu lan do
ngudi dung Viét c6 théi quen mua iPhone xach tay véi gid ré hon thay vi
hang chinh hang. Theo s6 liéu tir Stat Counter, Iphone mdi la thiét bj c6
oppPo nhiéu ngudi dung nhat hién nay vai 40,4% s6 lugng may. Nhiing hang ting
la tén tudi I6n nhu Sony, Huawei gan nhu da bién mat trén ban do thi
Others truong di dong Viét.

\\
SAMSUNG \ / ‘
Nguaoc lai, thi trudng tablet tai Viét Nam hién nay dang chtng lai va dan béo
hoa. Gan nhu chi cé Apple va Samsung cé ra mat cac model mdi, va dong
B Google thai cling 1a 2 nha san xuat chiém thé doc ton trong thdi gian gan day.
I amazon

Source: Gfk, Stat Counter (2019)



ANDROID THANG THE TREN SMARTPHONE, TRONG KHI 10S LAM CHU MANH DAT TABLET

2019
b D
2017

sy

‘ iOS Others
Vi 48.39% 24.76% 26.85%

So v6i i0S clia Apple, Android van la hé dieu hanh dugc ua chudng hon tai Viet Nam '
trong ndm 2019 khi dugc van hanh trén 58% téng s6 lugng smartphone hién c6

clia ngudi dung Viét. Con s6 nay déi vai i0S la hon 40%. . ios 13 . ios 12 . Earlier
Vi thi phan vuot trdi cla iPad tai thj trudng tablet hién nay, nghiém nhién iOS la hé

bi trong ndm 2019.

38.68% 15.02% 9.80% 7.67%
Mot diém dang cha y 1a ty € 16n ngudi dung Viét hién nay chua cap nhat cac hé diéu
hanh trén thiét bi ca minh [én phién ban mai nhét. Cac app developer va marketer B sorie B s.10re0 B 5.1 Lollipop
nén chuy dén déc diém nay clia ngudi tiéu dung dé t8i uu hoa ing dung va quang
cdo clia minh. "] 6.0 Marshmallow Others

?ADEC'TA Source: Stat Counter (2019)




VIET NAM NAM TRONG TOP 15 CAC QUOC GIA TREN THE GIO1 VE SO NGU'O1 SU DUNG SMARTPHONE

S6 Luong Nguwei Dung Smartphone Ciia 15 Nuwé'c/Thi Trwong BDirng Dau Thé Gidi

851.1Tr

79.10%
66.30%

45.60%

25.30% 31.10%

345.9Tr

260.2Tr

96 9Tr
95 4Tr 83.9Tr

Q@%@GO@Q

82.90%

79.90% 77.50%

57.20%

19.50% 54.80%

54.00%
44.90%

33.60%

Ty 1é tham nhap

72 6Tr 6 9
5.9Tr 65 6Tr
55.5Tr 50.7Tr 45.4Tr 44.8Tr

+OC

36.3Tr

Tai bang xép hang top 15 quéc gia cé sO
lugng ngudi s dung smartphone
(Active Smartphone Users) cao nhat do
Newzoo théng ké, thi truong Viét Nam
ding thl 14 vai 43.7 triéu ngudi dung
trén téng s6 97.4 triéu dan, dat ty Ié
44.9%. Diéu nay chiing minh tiém nang
va su phét trién bung né cla thj truong
mobile Viét trong nhiéu nam trd lai day.

Bung dau trong danh sach nay la Trung
Qudbc vai 851.2 triéu ngudi s dung
smartphone tinh dén cuéi ndm 2019,
bd xa 2 cudng qudc con lai 1d An Do
(345.9 trieu ngudi dung) va Hoa Ky
(260.2 ngudi dung). Vi thi truong rong
I6n clng t6c d6 phat trién 6n dinh,
Trung Quoéc dugc cho la thi truong sé
tiép tuc gilr vi tri s6 1 trong mot khoang
thai gian dai na.

Source: Newzoo (2019)
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VIET NAM PONG THO1 CONG NAM TRONG 10 QUOC GIA CO LU'OT TAI APP NHIEU NHAT 2019

Cac Quéc Gia Dan Pau Vé Luot Tai Trong Nam 2019

Th&r Hang  Quéc Gia Téng Luot Tai i Android
1. m An Do 5184710 900 2% 98%
. Trong bang xép hang cac thj trudng co
2. Hoa K 3333197 400 63% 37% o S L e o .
E / nhiéu luot tai nhat trén hai kho tai Apple
3. Brazil 1890 386 400 9% 91% Store va Google Play tinh dén hét Q2 nam
2019, Viét Nam la qudc gia Dong Nam A
s MR onesia W ¢ - 2% 97% thr 2 (cung voi Indonesia) lot vao danh
sach nay vdi vi tri th 7. Theo thong ké
= R N5 105 0 2% 8% nay, c6 dén gan 750 triéu ludt tai app dén
tu thi truong Viét Nam, cho thay nhu cau
6. Mexico 877 837 700 10% 90% I6n vé mobile app dén t thi trudng Viét.
M&t dai dién khac clia Bong Nam A la
7. Viat Nam 248 641400 Hdk 79% Indonesia lot vao nhom nay vai vj tri thir 4.
Ba quoc gia dung dau la Brazil, Hoa Ky va
3. Thé NHT Ky 711 545 900 17% 83% An DO, von la nhiing thi truong I6n nhat
thé gidi, ti€ép tuc duy tri vi thé clia minh.
0. III Nhat Ban 564 410 200 61% 39%
10. §§ Vuong Quéc Anh 502 609 100 50% 50%

P ADSOTA Source: AppTweak (2019)



GAMES LA CATEGORY CO NHIEU NG DUNG NHAT TREN CAC KHO TAI

Ty L& Cac App Category Tai Viét Nam Trong Nam 2019 - Theo Téng Doanh Thu

Trén 2 kho tai Apple Store va
Google Play trén thj truong
Viét Nam hién nay, chiém ty 1&
cao nhat van la Games VGi
49.5% s6 lugng app (Apple-
Store) va 82,2% s luong app

49.5% (Google Play). Diéu nay cho
thay la ngudi dung Viét Nam

’ van chid yéu danh phan Ién

‘ thol gian trén smartphone dé

choi games. Cac loai Ung dung

APPLE STORE ph6 bién khac trén Apple

Store lan lugt la Chup anh,
Mang xa hoi, Giai tri va Cham

6.3% 6.3% 6% 5.7% séc sirc khoe. Do véi Google
E n n H - Play 1a Mang xa hoi, Giai trf,

(%] 4 Tang nang suat va Gido duc.

1. Games 2.Nhiép anh 3. Mang xa hoi 4. Giai tri 5. Strc khée

Source: Applyzer (2019)



FACEBOOK, GOOGLE VA VNG LA CAC PUBLISHER LON NHAT NAM 2019

Cac Game Publisher
S& Hiru Nhiéu
Lugt Tai Nhat

Cac Ung Dung Dan Dau Vé Téng Lugt Tai
Trén iOS va Google Play Nam 2019

Cac Game Dan Pau Vé Téng Lugt Tai Trén
iOS va Google Play Nam 2019

6. Sub
1. Arena of Valor =<l ubway
(53 Surfers

Cac App Publisher
S& Hiru Nhiéu
Lugt Tai Nhat
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Cac Uing dung thuoc finh viyc Mang x& héi va Nhan tin nhu Facebook, Tik Tok va Zalo dem vé nhiéu lugt : NAVER || |
tai nhat cho cac nha phat hanh tai thi truong Viét Nam. Hai thé loai game la Battle Royale (Free Fire, L | L |

PUBG, Rules of Survival) va Hyper Casual (Hellxjump) van tiép tuc 1a xu hu’dng cla nganh game mobile
trén thé gi¢i néi chung cling nhu Viét Nam nai riéng. Véi su phé bién cla cac ing dung clia minh, Face-
book, VNG, Google va SEA (Garena) la cac publisher thanh céng nhat Viét Nam trong nam nay.

Source: App Annie (2019)



FACEBOOK, YOUTUBE, ZALO VAN LA CAC NEN TANG SOCIAL VA MESSENGER PHO BIEN NHAT TAI VIET NAM

Cac Nén Tang Mang Xa Hoi Phé Bién Nhat*

O T -
© I

O

© mm -

Cac Cong Cu Nhan Tin Pho Bién Nhat*

© I

74%

23%

33%

*Dya trén ti 1é nguoi dung Internet

28%

0000

0 st dung cdc nén tdng ndi trén
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Trong nam 2019, YouTube d& vugt mat Facebook dé tré
thanh social media platform dugc nhiéu ngudi dung
internet s&r dung nhat & Viét Nam vdi 96% sé ngudi duagc
khao sat ndi rang ho cé sir dung nén tadng nay. Facebook
la mang xa hoi cé ty 1é ngudi dung sit sao véi YouTube khi
c6 95% ngudi Viét sir dung mdi ngay. Tiép theo sau la 2
mang xa hoi chuyén biét la Instagram (Hinh anh) véi 51%
va LinkedIn (Mang Iudi tuyén dung) véi 22%. Day la xu
hudng hoan toan tuong thich v&i xu hudng cla digital
marketing trén thé gi¢i khi Video Marketing dang dan
dan trd thanh mét cong cu quan trong va video cling la
mot format chiém nhiéu traffic nhat trén internet hién
nay. Vi vay, cdc marketer nén dac biét chi y dén video
marketing khi thuc hién cac chién dich quang cdo cla
minh trong thai gian sép tdi.

Trong khi d6, Facebook Messenger van 1a cong cu nhan
tin phé bién déi véi ngudi dung Viét cling vdi Zalo. Cac
marketer hién nay cling dang dan quen véi viéc str dung
cac nén tang messaging dé lam cac cong cu van hanh
quang céo, khi kna nang hién thj trén nhitng cong cu nay
rat tu nhién va it gay dnh hudng dén tréi nghiém cla
nguadi dung.

Source: We Are Social (2019)




KEY TAKEAWAYS

TAP TRUNG VAO

SMARTPHONE

CO HOI LON CHO
APP DEVELOPER
VA MARKETER

Thi trudng tablet tai Viét Nam hién nay dang chirng lai va dan béo
hoa. Gan nhu chi c6 Apple va Samsung c6 ra mat ca model mdi,
dong thaoi cling la nha sdn xuat chiém thé déc tén trong thai gian
gan day. Viéc ra mat cac model dién thoai cé kich thuéc man
mot I6n da khién cho viéc s& hiru thém mot thiét bi may tinh
bang nira la mdt diéu khdng can thiét d6i v&i nguoi tiéu dung.
Chua phai la Iic dé cac nha phat trién hay tiép thj ¢rng dung “bo
qua” cac thiét bj tablet, tuy nhién cac &rng dung trén smart-
phone phan nao d6 sé duwoc “uu ai” hon véi nhirng app va
format quang cao twong thich véi man hinh nhé.

Category chiém ty I1& cao nhat trén kho tai van 1a Games vai 49.5%
s6 lugng app (Apple Store) va 82.2% s6 lugng app (Google Play).
Diéu nay cho thay la ngudi dung Viét Nam van chl yéu danh phan
I&n thai gian trén smartphone dé choi games. Ngoai ra cac trng
dung Mang xa hdi, thwong mai dién tir, nhan tin va cdc Game
Hyper Casual, Battle Royale c6 lwot tai nhiéu nhat trong nam
2019. Cac mobile marketer nén danh thém su chi y cho cac
category nay dé c6 thé dat quang cdo ciia minh vao nhirng vi
tri thuan lgi nhat trén app.




THIL TR \
QUAN TRU’? 5 PNVIET

ar _




CHI TIEU QUANG CAO TRU'C TUYEN VAN TREN DA TANG TRUGNG THEO TUNG NAM

$1.5

$1.2

$0.9

$0.6

$0.3

$1.2

$1.26

2019

Dy Bdo Téng Chi Tiéu Cho Media Va Quang Cao Truc Tuyén (Pon vi: Ty USD)

$1.33

2020

$1.38

2021

$1.43

24.7%

2022

2018

Ty suat chi tién cho quang céo truc tuyén
chia cac qudc gia
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- Quang Céo Truc Tuyén

Téng Chi Cho Quang Cao Media

[ % Ty Lé Cua Quang Céo Truc Tuyén

Tuy chi tiéu cho digital tai hién van tang trudng
trong nhiing nam gan day, thi truong quang
cdo Viét Nam van dugc “phl béng” phan 1én béi
nhitng kénh quang cdo truyén théng. Trong
nam 2019, cac thuong hiéu tai Viét Nam chi
khodng 284 triéu do la cho quéng cdo truc
tuyén va chi chiém 20.6% téng chi tiéu cho
quang cdo nam nay. Day la con so ty 1é trung
binh so va&i cac nudc trong khu vic Bong Nam
Anhu Thai Lan (22%), Singapore (27.2%), Philip-
pines (21%), Malaysia (22.5%) nhung van con
khiém ton so véi cac qubc gia khac nhu Han
Quéc, Nhat Ban, Trung Quoc.

Quang céo digital tai thj truong Viét Nam duagc
du bdo van sé tang trudng déu dan trong
nhimg nam téiva chiém téi 24.7% téng chi tiéu
quang cdo trong nam 2022. Biéu nay clng sé
danh dau viéc Digital Marketing cling sé cang
ngay cang dong vai tro quan trong trong hoat
dong tiép thi cadc doanh nghiép Viét.

Source: eMarketer (2019)



BAN LE - TMPT VA TIEU DUNG NHANH LA 2 NGANH “CHIU CHI” NHAT

Chi Tiéu Cho Quang Cao Truc Tuyén Theo Nganh

Trong nam 2019, cac nhan hang thudc cac
nhém nganh la Ban Lé/ Thuong mai dién tl va
Tiéu dung nhanh (FMCG) la cac don vj chi nhiéu
ngan sach Marketing nhat cho quang céo digital
véi lan lugt 23.9% va 12.9% téng ngan sach
quang cao truc tuyén. C4c nhdm nganh cling cé
muc chi 16n 13 O td, Dich vu Tai chinh, Du lich va
Vién thong.

Nhing sé liéu trén da cho thay nguodn luc va su
quan tdm cla cac doanh nghiép thuong mai
dién tlr dén quang cao digital trong thai gian gan
day. Viéc nay c6 méi quan hé truc tiép tdi cudc
chién “dét tién” cla cac doanh nghiép thuong
mai dién tlr nhu Shopee, Lazada, Sendo hay Tiki
cho cac kénh quang cdo trong thai gian vira qua.
Xu huéng nay hira hen sé tiép tuc dién ra trong
Du ljch RV nam 2020.

D\.‘—c““““

?ﬁnsnw\n Source: Statista (2019)



BAN LE - TMPT VA TIEU DUNG NHANH LA 2 NGANH “CHIU CHI” NHAT

Cac Nén Tang Thuong Mai Dién Tir Nhiéu Lugt Truy Cap
Nhat Thi Trwong Viéet Nam

Thuong mai dién tr trong nhiing nam gan day

Lugt Truy Cap . van la cudc dua “dét tien” khdc liét dén tir cac
Hang Thang (Visit)

ong I6n khu vuc nhu Shopee, Lazada va nhiing
doanh nghiép trong nudc nhu Tiki, Sendo. Cac
doanh nghiép phai dau tu rat nhiéu ngan sach

1. Sghs> 34569900 21.3% cla minh vao ha tang kho bai, nguén nhan luc
va ddc biét la cac chuong trinh tiép thi va quang
cdo nham dinh vi tén tudi cla minh trén thi

2. Sendo 30929 800 6.5% truong. Nhitng doanh nghiép khong du tiém luc
sé sdm bj “dao thai” trong cudc dua nay.

3. TiKi Tiki 27 114 500 10.2% Nam 2019, thuong mai dién t&r Viét Nam dat

tong gia tri 1a 38 ty USD. Xét vé s luat truy cap
trong nam vUra qua, Lazada dang té ra hut hoi
khi bi Shopee va Tiki vuat 1én ké tir cudi nam
Loz Lazada 24364 700 4.6% : , - PN
4. ’ 2018 va bj Sen Bo vugt qua trong 2 quy gan day.
Cac san thuong mai dién tir ndi cling dang dan
danh phan “thang thé” so vd&i cac 6ng Ién dén tir
Luu luwgng truy cap

. Doanh nghigp cac thi truong khu vuc nhd viéc hiéu thi truong
iia cac san TMBT oanh nghiép 0 i€ Lo A > .
f:::gczfrznva o nudc ngoai 28% trong nuéc va sUr dung hiéu qua Influencer marketing.

ngoai

P ADSOTA Source: iPrice (2019)



CHI MANH CHO INFLUENCER MARKETING, CAC SAN TMPT VIET “TROI DAY” MANH ME

Tang Trudng Lugt Truy Cap Trang Web Hang Thang
Clia Cac Nén Tang TMDT Tir Nam 2017 Pén 2019

50.48
triéu

34.5
triéu 31
triéu

Ndm 2019 danh dau su Ién ngdi cla Influencer
marketing d6i véi cac doanh nghiép thuong mai dién
tlr tai thi truong Viet Nam. Shopee vuon |én ding dau
thi truong véi cac chién dich cling cac KOL tam ¢ nhu
Cristiano Ronaldo, BlackPink hay nhiing dai dién clia
showbiz Viét nhu Huong Giang va Hoai Linh. Tiki khéng
chiu kém phan ndi bat khi chon cdp déi vang Trudng
Giang - Nha& Phuong lam guong mat dai dién dong
hanh cling nhu “phd séng” & hang loat cac s&n pham
am nhac Viét. Sendo tuy “im &ng” hon cting khong nam
ngoai cudc dua vdi dai st thuong hiéu la ca sTMy Tam.

27.1 Ngudi duy nhat diing ngoai xu hudng nay - Lazada bat
triéu 243 ngd “lac d6c” vé thi phan va lugng ngudi truy cap trong
triéu nhitng nam gan day.

24
triéu

18.95
triéu 18.04
triéu

B

Quy 3/2017 Quy 3/2019

Sau mot khodng thoi gian dp dung phuong thic
marketing ngudi anh hudng, cd Shopee va Tiki déu
tang hang an tugng trong bang xép hang tang tuéng
ngudi dung trén website. Cung vdi cac chuong trinh
khuyén mai va toi uu hé théng mot cach hap ly, khdng
thé phd nhan su hiéu qua va do phi ma phuong thirc
nay dem lai cho cac nén tang. Lazada sau clng cling bj
“cudn theo” xu hudng nay khi quéng béa cac dot khuyén
mai ca minh bang hinh thirc livestream véi KOL nhu
Gil L&, Miu Lé hay cac streamer nhu PewPew, VirusSs...

Laz ‘g’ TiKI

Source: iPrice (2019)




MOBILE ADS CHIEM TY TRONG LON TRONG NGAN SACH DIGITAL MARKETING

Ty Ié thuan véi cac xu hudng trén, mobile ads dang
trén da tang trudng va sé ngay cang dong vai tro
quan trong han trong thdi gian sap tdi.

Ngan sach quang cdo mobile nam 2019 da tang
manh mé so v&i mot nam trudce khi tlr 55.2% téng
ngan sach quang cdo truc tuyén (nam 2018) vuon
[én 67.1% vao nam 2019. Mobile Ads cling dugc du
bao la sé tang trudng déu dan khi dat dén 67.8%
téng ngan sach digital vao nam 2020 va 68.1% vao
nam 2021.

Téng Chi Tiéu Cho Mobile Ads/Téng Chi Tiéu Cho Quang Cao Digital
(Chi Tiéu Cho Mobile Ads bao gém cdc qudng cdo trén smartphone,
tablet va cdc thiét bj thong minh khdc, logi trir cdc hinh thic MMS hay
P2P message)

?AD?PTA Source: eMarketer (2019)



VIDEO - DINH DANG NOI DUNG SO 1

Ty Lé % S6 Ngudi Twong Tac V&i Bai Post/ S6 Lugt Tiép
Can PaGi V&i Tirng Loai Noi Dung Trén Mang Xa Hoi

6.55%

VIDEO POST

5.22%

POST ANH

3.81%

TRUNG BINH CAC LOAI

3.25%

LINKS

-~
7 ADSOTA

Video la dang ndi dung dat nhiéu tuong tac nhat trén Facebook &
Viét Nam vdi ty 16 6.55% trén tong s6 luct tiép can. Diéu nay c6 thé
hiéu la khi mot post trén Facebook dudi dang video tiép can dén
100 ngudi dung, sé cé hon 6 ngudi trong s6 dé tuong tac (com-
ment, react, share). Trong khi dé, ty |é tuong tac trung binh clia tat
ca cac dang bai dang trén page chi cé 3.81%, clia bai dang cé chira
anh la 5.22%, cla bai dang chira link la 3.22%, va cla status la thap
nhéat véi 2.71%. Chinh vi vay, cac yéu té thi gidc nhu hinh anh hay
video la mot yéu té rat quan trong doéi véi mdi post trén mang xa
hoi.

Nhimg con s6 nay cling mot 1an nita khang dinh dugc siic manh
cla ndi dung video trong ndam 2019 nay. Cac marketer can chdy
cham chdt dén ndi dung va thai lugng trong cac video clip quang
cdo cla minh trén social media dé gép phan tang nhan dién
thuong hiéu. Dac biét, cac loai video “dé tiéu hda” va cé tinh tuong
tac cao nhu live video, short video va vertical video (video theo
chiéu doc) té ra hiéu qua va sé la xu hudng trong thai gian sap tai.

Source: We Are Social (2019)



VIDEO - PINH DANG NOI DUNG SO 1

NGi Dung Di Kém Pho Bién Nhat Trén Mang Xa Hoi

2016 2019

B i

32%

30%
b B sinhthuong

30%

Khong thich 44%
37%
21%
Noi dung véi Noi dung c6 Noi dung di Noi dung Noi dung Noi dung véi Noi dung cé Noi dung di Noi dung Noi dung
video ngudi ndi kém tro choi di kém Q&A c6 infographic video ngudi ndi kém tro choi di kem Q&A c6 infographic

tiéng tiéng

Surhing thi clia ngudi dung mang xa hoi ludn hudng téi dinh dang content c6 video. Trong cac loai ndi dung dugc dua trong khao sat, content cé su xuéat
hién cla ngudi ndi tiéng c6 kha nang tiép can tét nhat vao nam 2016 véi 40% ngudi dung dugc khao sét cho rang ho té ra thich tha vdi kiéu noi dung nay.
Video content cling dugc ua chudng vao thai diém doé vai 37% s6 lugng ngudi dung. Sang dén nam 2019 nay, video content d& chiém vj tri doc ton vdi gan
50% s6 ngudi dugc khao sat. Trudc day, vao thai diém nam 2016, content infographic véi nhiéu thong tin va tinh chuy@n mén cao to ra kha kho tiép can vai
phan dong ngudi dung mang xa hoi. Tuy nhién, nhting con s6 tir nam 2019 cling cho thay sur c&i mé& hon clia ngudi dung véi cac ndi dung trén mang xa hoi
khi lugng ngudi lua chon “thich” hoac “binh thudng” da tang 1én so vdi trudc kia.

Source: Q&Me (2019)

-~
7 ADSOTA




NEN TANG VIDEO TAI VIET NAM - YOUTUBE DU'NG PAU VE TRAFFIC

Cac bon Vi S& Hiru Cac Nén Tang Video Hang Dau Tai Viét Nam

YouTube (Google) Facebook

° vo u.l-u be Unique Visitors hang thang: 13 676 000 faCEbOOk Unique Visitors hang thang : 10 012 000

Videos: 3 496 033 000 Videos: 193 902 000
S6 phut trung binh/nguai xem: 1 522.20 S6 phut trung binh/ngudi xem: 153.5

I 24H Advertising Adtima - VNG
@ Admicro - VCCorp @ Group @ Corporation
, a d m i c ro Unique Visitors hang thang : 2 365 000 ® Q%,G' Unique Visitors hang thang : 2 156 000 adtl ma Unique Visitors hang thang : 2 014 000
16

Videos: 51 115 000 Videos: 42 051 000 Leader in mobile  yjdeos: 18 628 000
S6 phut trung binh/ngudi xem: 2.5 S6 phat trung binh/ngudi xem: 38 S6 phut trung binh/ngudi xem: 6

Cac don vi s& hitu cac platform video media hang dau tai Viét Nam clng la cac don vi c6 doanh thu quang cdo digital cao nhat trong nhiéu
nam vira qua. Google vai nén tang video YouTube van hién nhién chiém vi tri dan dau vaéi hon 13 triéu unique visitor (s6 ngudi - tai khoan
mang tinh theo dia chi IP) ghé tham trang trung binh trong mot thang va gan 3.5 ty video dugc dang tai. Ngoai hai 6ng 1én la Facebook va
Google, cac don vi ndi dia nhu Admicro, 24H hay Adtima l1a cac dai dién x&p sau véi nhitng nén tang thudc s& hiru cdia minh. Day c6 18 van s&
la nhting media platform diing dau thj truong Viét trong thai gian vai nam sap tdi.

Source: Comscore (2019)




FACEBOOK VA YOUTUBE VAN LA NEN TANG LY TUONG NHAT CHO PINH DANG QUANG CAO VIDEO

Khac

CocCoc

Ad Network/ DSP

Website/ Platform
cta doanh nghiép

Facebook

Youtube

Cac Nén Tang Phé Bién Nhat Cho Online Video

B 3%
B s%
-

65%

T — se

91%

SUr dung hinh thirc video marketing la mot
trong nhing céng cu co ban nhat trong
hoat dong digital marketing cla cac
doanh nghiép Viét. C6 dén 85% sé doanh
nghiép tai Viét Nam s dung hinh thirc nay
trong hoat dong marketing ctia minh.

CUng v&i d6, Facebook va YouTube van 13
hai platform phé bién nhat déi véi doanh
nghiép trong viéc dang tai video quang
cdo cla minh nho traffic dong ddo va
nhiéu hinh thic quang cédo khac nhau.
Ngoai ra cac doanh nghiép cling dang dan
tan dung owned platform/website cla
minh véi ty 1& 65% doanh nghiép duac
khao sat. Ngoai ra, cdc Ad Network dén tur
cac don vi Media Agency Viét Nam clng la
sy lya chon dang luu tam.

-~
% ADSOTA

Source: Q&Me (2017)



MANG XA HOI VA BAO PIEN TU €O LUONG TRUY CAP LON NHAT TAI VIET NAM

Cac Trang Web C6 Nhiéu Lwgt Truy Cap Hang Thang Nhat Tai Viét Nam

GOOGLE

Lugng Truy Cap Hang
Théang (Visit):
371 700 000

ZING.VN

Luat Truy Cap Hang
Thang (Visit):

55 800 000

FACEBOOK

Lugt Truy Cap Hang
Thang (Visit):
341 600 000

KENH14

Luot Truy Cap Hang
Thang (Visit):
33200 000

YOUTUBE

Lugt Truy Cap Hang
Thang (Visit):
334 100 000

©

coccoc

Lugt Truy Cap Hang
Thang (Visit):
28 600 000

L

VNEXPRESS

Luat Truy Cap Hang
Thang (Visit):
63 800 000

24H

Lugt Truy Cap Hang
Thang (Visit):
28 100 000

Ngoai cong cu tim kiém la Google va hai
mang xd héi Facebook, YouTube, ngudi
Viét rat thudng xuyén truy cap cac trang
béo mang Ién dé cap nhat tin tirc. Cac dau
bao VnExpress, Zingvn, Kenh14.vn hay
24h.com.vn lan lugt dan dau vé luot truy
cap trang web hdng théng. Xen gita cac vj
tri nay la trang web chinh thirc cla trinh
duyét Céc Coc la coccoc.com.

Dang chu y la tat c& nhiing cai tén nay déu
la nhitng nén tang dac luc cho cac market-
er trong thoi gian trd lai day. Google,
Facebook va Coccoc la cac nén tang co
doanh thu khong nho dén tir quéng céo
véi nhiéu gidi phap va hinh thic khéc
nhau. Trong khi d6 cac dau bao hang dau
hién nay déu thudc mang ludi clia cac don
vi quang céo danh tiéng nhu Eclick (VNEx-
press), Adtima(Zing.vn),Admicro (Kenh14),
24H Group (Bdo 24H).

Source: We Are Social (2019)




FACEBOOK LA MANG XA HOI “PA THE HE”, TIKTOK VA INSTAGRAM LA “THE GIO1” CUA GEN Z

® 66% GENZ

® 30% GENX

® 87% GENZ

® 82% MILLENNIAL
————————————————————— ® 66% GENX

® 44% MILLENNIAL

S6 Ngudi Sir Dung Cac Mang Xa HQi - Theo Thé Hé

® 67% GENZ

,,,,,,,,,,,,,,,, ® 90% MILLENNIAL

””””””” ® 86% GEN X

® 25% GENZ
® 16% MILLENNIAL
® 505 GENX

Facebook dugc coi la mang xd hoi
“quéc dan” khi cé nguoi dung &
moi Ira tudi, moi thé hé. Trong khi
do, Tik tok lai chi phé bién déi véi
nguoi dung tré (25% s6 Gen Z
dugc khao sat cho biét ¢ sir dung
mang x& hoi nay). Ung dung MXH
- Nhan tin Zalo lai thong dung véi
nhom ngudi dung 16n tudi hon
(86% gen X va 90% Millenial).

Khi thuc hién cac chién dich quang
cdo, cdc marketer can nhan dién
dugc cac nén tdng mang xa hoi
nao c6 ngudidung la cac nhém doé
tudi tuong Ung tép khach hang
muc tiéu cla minh, tir dé chon ra
kénh truyén thong phu hop.

Source: Decision Lab (2019)




MOBILE APP CHIEM NHIEU AD INVENTORY HON SO VO1 MOBILE WEB

Ty Lé Khong Gian Quang Céo (Ad Inventory) Clia Mobile Web Va App Tai Chau A

40% 53% 39% 59% 44% 38% 25% 30% 43% 22% 19% 51%

66%

Khéng gian quang cao trén mobile cla
khu vuc chdu A phan 16n thudc vé
mobile app. Cac thj truong trong khu
vuc cé ty trong clia mobile app vuot

(273 47% 61% 41% 56% (A7 75% 70% 57% 78% 81% 49%

tr6i hon khd nhiéu. Thi truong Viét
Nam clng khdng phai la mot ngoai 1é. “ m m M : “
b N

~
I _

A/
* 7K

Source: Vpon (2018)
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NATIVE ADS CO TY LE CHUYEN POI CAO NHAT TAI THI TRUONG DONG NAM A

Impression Clickthrough Rate
U mm o mm e e e e e
750 e e e e e e e e e e e e e s 10%
65% 7.34%
Sl E T Orreeeee
S T st Sl
0VA oSooooooooo S — g = = -
25% “22% 3.58%
7% 5% . . 1.78% 0.84%
0% Il . . 0% Il =
Rewarded  Native in-feed Interstitial Non- Native Rewarded  Native in-feed Interstitial Non- Native
video video rewarded app wall video video rewarded app wall
native native
feed ad feed ad
Conversion Rate
10% e - SiEE " Impression, Clickthrough rate va Conversion rate cla cac format
mobile ads tai thi truodng bong Nam A
S Trong cac format quang cdo trén nén tang di dong tai thj truong
S TTmmTTTTmoooommmmoommmmmme e - bong Nam A, quang cdo native in-feed la quang cdo c6 impression
5.06% cao nhat vdi 65%, trong khi quang cao toan man hinh (Interstitial) c6
. 1.06% AL ty 1& click cao nhat. Native app wall (list offer quéng céo) la format c6
0.60% - 2 1A 2 2 ~
0% — ty Ié chuyén dbéi cao nhat.
Rewarded  Native in-feed Interstitial Non- Native
video video rewarded app wall
native
feed ad

P ADsOTA Source: Mobvista (2018)



KEY TAKEAWAYS

CAC NQI DUNG
VIDEO CO KHA

NANG THU HUT
LON NHAT

TARGET PUNG
KENH SOCIAL
MEDIA

QUANG CAO MOBILE
NATIVE IN-APP LUON
LA FORMAT PANG
TIN CAY

Trén mang xa hoi Facebook, Video la dang ndi
dung dat nhiéu twong tac nhat & Viét Nam
V@i ty 1€ 6.55% trén tong s6 luot tiép can. Viét
Nam cling la quéc gia ding trong top 5 cac
nudc xem video trén YouTube nhiéu nhét trén
thé giGi. Piéu nay cho thdy video van 1a
phuong thirc tiép thi ndi dung (content
marketing) dirng dau va cac marketer van
can trung thanh véi xu huéng nay. Ngoai ra,
phuong thirc néi dung duy nhat té ra hiéu qua
hon cac video truyén théng ma cac nhan hang
can luu y st dung la céc live video mang tinh
twong tac cao.

.ADSEITFA

Cé4c mang xa hoi cling c6 thanh phan dé tudi
clia ngudi dung khac nhau, khi Facebook la
mang xa hoi clia moi IUra tudi, Tik Tok la Gen Z
va Zalo cé phan I6n ngudi dung la Gen X va
Milllenial. Do d6, cac marketer can chd y st
dung cac kénh social media thich hgp véi
tirng nhém khach hang ciia minh, dong
thoi dua ra cac ndi dung phu hop véi tirng
nhém dd tudi ma minh nham dén.

Trong bdi cdnh Mobile Ads dugc du béo la sé
tang trudng déu dan trong nhimg nam sap tdi,
cac nha quang cdo can tim ra cho minh nhimng
format toi uu nhat. Nhiing quang cdo banner
truyén théng vén di khéng dugc danh gid cao
vé mat thj gidc trén tat ca cac nén tang Web hay
Mobile. Cung vdi do, video hay reward ads cling
la mot format gy ra sur mat thoi gian cho nguoi
dung va cé thé dé dang bj bd qua. Vi vy native
in-app ads té ra la mét hinh thirc hiéu qua
cho cac marketer trong viéc quang ba cac
san pham hay &ng dung cia minh. Kha
ning chuyén ddi cia format native app
wall ciling dat ty |1&é cao nhat vé&i 9.18%, bd
kha xa cac dinh dang quang cao khac.
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HON 6 TIENG PONG HO DE SO’ DUNG INTERNET

Thoi Gian Cho Cac Phuong Tién Media

;g:fgg:' Glan 6H42P Theo khdo sat tr We Are Social, ngudi

Internet Viét Nam trong ndm 20719 trung binh

danh ra 6 tiéng 42 phut hang ngay dé

truy cap internet trén tat ca cac thiét bj. 6

tiéng 42 phdt clng la thai gian online

Sir Dung Mang 2H33P binh quan trong mot ngay cla ngudi
Xa Hoi dung internet trén toan thé gidi.

Trong khi d¢, thai gian trung binh sir dung mang xa hoi clia ngudi Viét la 2

Xem TV hoiic tiéng 33 phit mot ngay, cao hon mdc trung binh clia thé gidi la 2 tiéng 16

stream cac noi
dung Video-on-
demand

2H31P phut.

Cac nén tang gidi tri dudi dang streaming (nhac, show truyén hinh) nhu
Netflix, Spotify cling dang dan dugc ua chudng hon véi 2 tiéng 31 phut mbi
ngay cho TV va 1 tiéng 11 phut cho viéc nghe nhac. Ngoai viéc cadc TVC van
1H11P xuat hién déu dan xuyén sudt cac show truyén hinh, cadc marketer da bat

dau quan tam dén hinh thirc quang céo audio qua cac nén tang nhu Spoti-
fy hay Zing MP3.

Nghe Va Stream
Nhac Truc Tuyén

?Ansm'rA Source: We Are Social (2019)



THO1 GIAN ONLINE MANG XA HOI TRUNG BINH CUA NGU'O1 VIET NAM DUY TRi ON PINH & MU'C HON 2 TIENG MOT NGAY

Thai Gian Trung Binh Hang Ngay Mot Ngu'&i Viet Nam Danh Cho Mang Xa Hoi - theo gio

2012 2013 2014 2015 2016 2017 2018 2019
bing thur #21 trén

thé gidi veé thoi

gian trung binh

danh cho social

media trong mot ®
ngay

1:47 1:57 2:07

Thai lugng online trén mang xa hoi clia ngudi Viét duy tri & mic 6n dinh la 2 tiéng 33 phdt trong 2 nam trd lai day. Sau giai
doan bung nd vao nam 2015, tir nam 2016, thdi gian truc tuyén cla ngudi dung Viét Nam da ding lai & mirc hon hai tiéng rudi.
Pay 1a con s6 & muc trung binh kha so véi mat bang chung cla thé gidi khi Viét Nam xép thir 21 trén téng sé cac nudc dugc

khao sét. Phillippines la nudc cé ngudi dan online nhiéu nhat thé gidi (cd trén mang xa hoi va internet) vdi lan luot 4 tiéng va
10 tiéng mot ngay.

3
% ADSOTA

Source: GlobalWeblndex (2019)



PHAN LON NGU'O1 DUNG THEO DOI NGU'®I THAN BAN BE VA CAP NHAT TIN TU'C QUA MANG XA HOI

Muc Pich S Dung Mang Xa Hoi Ciia Ngu @i Viét Nam

Lién lac va cap nhat tin tic cla ban be, ngudi than,

THEO DOI BAN BE VA NGUO1I THAN 76% update nhiing thong tin mdi nhat vé cac hoat dong gidi trf
Ny . A : va su kién dien ra xung quanh chinh la nhimg “tu khoa”
CAP NHATHONGITINIVEICACISUAKIEN DANG DIEN RA  RZicki) ma nguadi dung mang xd hoi tai Viét Nam dua ra khi dugc

hoi vé muc dich chinh khi s&r dung mang xa hoi céia minh.
76% s6 ngudi dugc khdo sat cho biét ho sir dung mang
xa hoi dé theo doi va tuong tac vai ban bé va ngudi than
clia minh. Ba hoat dong tiép theo la cdp nhat tin tc va
CHIA SEANPRUAUIEES] 26% thong tin vé cac su kién dang dién ra (48%), theo doi tin
tlrc gidi tri (39%) va két ban (26%).

POC TIN TUC GIAI TRi 39%

KET BAN MO 30%

CHO1 GAME 13%
Khdo sat nay cling chi ra rang chi ¢ 11% ngudi dung
THEO DI CAC THUONG HIEU VA DOANH NGHIEP 1 mang xa hoi dé theo dbi cac thong tin dén tu cac thuong
hiéu hay doanh nghiép, trong khi c6 dén 30% theo doi
THEO DOI NGU'®1 NOI TIENG 9% c4c ndi dung mang tinh gidi trf. Do d6, cdc nhan hang can
luu v dén viéc chuyén tai noi dung va thong diép dén
TIM KIEM D61 TUGNG HEN HO 7% ngudi dung qua mang xa hdi bang cac format content
: 7 sadng tao va co tinh tuong tac cao hon thay vi chi mang
FLE AL 2l BTG S G L 7% tinh mot chiéu. Nhimg ndi dung tuong tac cé tinh giai tri

cao, gay himg thu cho ngudi doc sé dem dén hiéu qua va

DIEU PHOI CAC SU KIEN 9 ~ > A
- 3% dd lan toa cao cho thuong hiéu.

KHAC

-
=3

Source: Q&Me (2019)




FACEBOOK LA KENH QUANG CAO PHO BIEN NHAT

Quang cdo mang xa hoi cling cho thay su hiéu qua ctia minh véi
hon 64% ngudi dung click vao quang cdo Facebook trong 7 ngay.
S6 ngudi quyét dinh mua hang sau khi xem quang céo trén mang
0% 10.0% 200%  30.0% 40.0% 50.0% xa hoi cling 1én t&i 51%.

Cac Kénh Quang Cao Pha Bién Nhat Hiéu Qua Cua Quang Cao Trén MXH
Website

Ty & nguai dung click vao Ty 1€ ngudi dung mua
Cac Mang Xa Hai @ quang cdo trong 7 ngay hang nh& quang céo

khac Facebook gan nhat
khac YouTube Facebook van la kénh nguai tiéu dung click vao quang cdo nhiéu
Facebook nh:at vd|>53 % §o ngum duoc lfhag Sa.tﬂchoﬂb|e\t hg) thugng cljck v:i\o
Messenger mau quang cao trén mang xa hoi. Tiép dén la cac quang cao trén

YouTube (42%) va Mobile App (20%).
Kénh Khéac .
O

o

FADSOTA Source: Q&Me (2019)



N GIO1 TAO RA NHIEU TUONG TAC TRUNG BiNH HON SO VG1 NAM GIO|

3
[

4

Cac Hoat bong Tuong Tac Trén Facebook Trong 30 Ngay Gan Nhat

15
12
9
Nam Gidi
6
B N Gisi
3

Share bai
post

Like bai
post

Click vao
quang cao

Binh luan

S6 1an trung binh mét ngudi thuc hién cac hanh dong tuong tac trén
Facebook trong thai gian 30 ngay (dua trén khao sat)

ADSOTA

Ngudi dung mang xa hoi la n gidi c6 xu hudng
tuong tac nhiéu hon vdi cac bai post trén mang
xa hoi. Trong vong 30 ngay, s6 hanh dong
(tuong tac) cla nguoi dung Nl trén mang xa hoi
nhu binh luan, react, share hay click vao quang
cao luén luén nhinh hon nam gidi.

Pay 1a mot dac diém ma cac thuong hiéu can
chu y khi thuc hién chién dich trén mang xa hoi.
Boi vai cac nhén hang hudng téi dbi tuong
khach hang la nr gidi, hay thic day kha nang
tuong tadc cho bai viét nhu luot thao luan, like,
share, tir do6 téang dd phu va kha nang tiép can
cho bai viét.

Source: We Are Social (2019)



PHAN LON NGU'Ol DUNG CLICK VAO QUANG CAO KHI CO NHU CAU VE SAN PHAM

Ly Do Ngu@i Dung Click Vao Mau Quang Cao/Nut CTA

24% 27% Cac nha quang cdo can hét surc luu y khi
An Nham Promotion/Khuyé&n mai hap dan tracking két qua chién dich quang céo
clia minh bdi rat c¢6 thé trong so luot
click vao banner quang cdo, c6 nhiéu
lugt tuong tac la do ngudi dung vo vy

28% “click nham!”. Theo moét khdo sat dén tu

Do La Thuong Hiéu Ua Thich 28% Q&Me, con s8 nay |3 24%. Ngoai ra, 28%

Phai Click Vao D& Xem Bugc xem hay click vao quang céo chi dé xem

N6i Dung Minh Muén Sau 6 ndi dung ma ho mudn xem ngay sau do.

40% Tuy vay, tin hiéu tich cuc dén véi nhing

Quang C4o B&t M&t 45% rrlé’u?quénﬁg céq du/qc cho la cé th@ng tin

vé san pham dap Ung dugc nhu cau hay

San Pham/Dich Vu Bap Ung s& thich cla khach hang. Cac tiéu chi

Nhu Cau tiép theo 1an luot 1&: bt mét, cé nodi dung

gidi tri, vui nhon, thudc thuong hiéu yéu

30% thich, c6 khuyén mai/quéng céo hap
Quang C4o C6 Noi Dung dan.

Hai Hudc

P ADsOTA Source: Q&Me (2019)



MOBILE - KENH TIEP CAN KHACH HANG TIEM NANG

Thoi Luong Danh Cho Cac Loai Hinh Media

Khac

]

Internet (Mobile)
Ngudi trudng thanh Viét Nam dung phan

I&6n thai gian trong ngay dé truy cap inter-
net v&i nhitng thiét bj di dong clia minh.
30% quy thai gian con lai, ho danh cho
viéc online qua PC hay laptop c& nhan.
Thai gian danh cho loai hinh media
truyén théng nhu TV hién nay chi chiém
20%.

TV

Hién nay mobile khong chi la mot xu
hudng ma con la mot kénh bat budc
trong digial marketing. Khi mot marketer
nght t&i digital thi budc phai nght dén
mobile kem theo dau tién (Mobile First),
chi nhiéu ngan sach quang cdo hon vao
mobile marketing cling nhu téi uvu trai
nghiém ngudi dung & cac platform trén
mobile nhu app, mobile website dén tur
thuong hiéu cdia minh.,

Internet (PC)

Source: Q&Me (2019)



MOBILE LA NEN TANG QUAN TRONG TRONG QUYET DINH MUA HANG CUA NGU'Ol DUNG

Smartphone dan
tré thanh moét
di€ém cham
(touchpoint) quan
trong, la xuc tac

cho quyét dinh

mua hang va t&i
diém ban cua

nguoi tiéu dung

59%

Ngudi tiéu dung & khu vurc
Dong Nam A str dung
smartphone dé nghién ctru

trugc san pham minh quan tdm

trudc khi mua hang

79%

Ngudi tiéu dung & khu vurc

Pong Nam A sé van tra cltu

thong tin vé san pham truc

tuyén khi mua hang, ké ca
tai diém ban

53%

Ngudi tiéu dung & khu vurc

Pong Nam A c6 théi quen

mua hang online qua dién
thoai

Source: Google, Kantar (2018)



Vi VAY, NGU'OI DUNG €O POI HOI CAO VE TiNH THUAN TIEN CUA CAC WEBSITE TREN MOBILE

3
[

4

g 20%

Nguoi dung sé roi bo
trang web néu no
khong hién thi trong
vong 3 giay

Ty |é chuyén d6i gidam
di v&i méi gidy viéc tai
trang bi “delay” trén
website

ADSOTA

Cac thuong hiéu can téi uu trai nghiém
ngudoi dung trén cac trang mobile site
cla minh néu khéng mudén ty 1é khach
hang bj giam di. Thiét ké cac trang web
than thién di dong (RWD-Responsive
Web Design hay Mobile Responsive
Web) hién nay la phuong phap pho bién
va la moét diéu bat budc. Theo Google,
dé toi uu cho trang mobile web cho
thuong hiéu cla minh, cac doanh
nghiép can chd y dau tu vao 2 cobng
nghé chinh la AMP (Accelerated Mobile
Pages) va PWA (Progressive Web Appli-
cation).

Source: Google, Kantar (2018)



KEY TAKEAWAYS

TAP TRUNG DIGITAL
NHUNG CUNG bUNG

QUEN CAC KENH
TRUYEN THONG

MANG XA HOI LA
KENH QUANG CAO
DIGITAL PHO BiEN
NHAT

Tai khu vuc Bong Nam A néi chung ciing nhu Viét Nam noi
riéng, ngudi tiéu dung rat ua chudng cac kénh truc tuyén,
nhung diéu dé khéng c6 nghia la ho “cét dit” hoan toan vdi
cac kénh TV. Tuy chi tiéu cho digital tai hién van tang trudng
trong nhitng nam gan day, thi truong quang cao Viét Nam
van dugc “phd béng” phan 16n bdi nhitng kénh quang céo
truyén théng. Ty & chi tiéu clia quang cdo digital so vdi toan
b6 ngan sach cac kénh cling chi chiém 20.6% - con s6 & muc
trung binh trong toan khu vuc. Cac nha tiép thi nén tranh
viéc di “theo trend” d€ b6 quén cac kénh quang cdo
truyén thong hiéu qua nhu OOH, TVC. Khi ngan sach
marketing cta thwong hiéu cho phép, chién lwgc
marketing da kénh sé& la phuong an té ra téi wu va
hiéu qua hon.

Facebook van & kénh ngudi tiéu dung click vao quang cao
nhiéu nhat véi 53% s6 nguoi dugc khao sat cho biét ho
thuong click vao mau quéng cdo trén mang xa hoi. Quéng
cdo mang xa hoi cling cho thay su hiéu qua clia minh véi hon
64% ngudi dung click vao quang cdo Facebook trong 7 ngay.
S6 ngudi quyét dinh mua hang sau khi xem quang céo trén
mang xa hoi clng 1én téi 51%. Pay chac chan sé 1a kénh
digital chi lwc ctia cac nhan hang trong nhiéu nam
tiép theo, clung vGi cac nén tang video truc tuyén.
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KEY TAKEAWAYS

TAO THONG

PIEP PHU HOP

Ngudi Viét Nam danh phan I6n thai gian trén mang xa hoi dé
theo d&i ngudi than va ban be, cap nhat tin tdc, cac su kién
dién ra xung quanh va tim doc nhitng ndi dung mang tinh
gidi tri. Ngoai ra, ho cling thudng xuyén truy cap cac trang
béo dién t&r dé cap nhét tin tic. Piéu nay cho thay nguai
dung truc tuyén khong hé c6 mong mudn bi “bla vay”
b&i cac thong tin mua hang tir cac thuwong hiéu khi str
dung mang xa héi. Do d6, mbi nhan hang can tao cac ndi
dung tu nhién, sang tao, c6 tinh twong tac cao dé thu
hit sy chd y cta nguoi doc.

MOBILE FIRST
LUON LA XU HUGNG

Nguoi trudng thanh Viét Nam dung phan I6n thaoi gian trong
ngay dé truy cap internet véi nhimg thiét bj di ddng cia minh.
Hién nay mobile khong chi'la mét xu hudng ma con la mot
kénh bat budc trong digital marketing, dac biét véi thi truong
nhu Viét Nam. Khi mdt marketer nghi téGi digital thi
budc phai nghi dé€n mobile kém theo dau tién (Mobile
First). Smartphone dang dan tr& thanh mdt di€m cham
(touchpoint) quan trong, la xic tac cho quyét dinh
mua hang va t&i di€m ban cia ngudi tiéu dung. Cac
thuong hiéu can toi uu trai nghiém ngudi dung trén cac trang
mobile site clia ho, néu khong mudn ty 1é khach hang bi gidm
di. Thiét ké cac trang web than thién di dong (RWD-Respon-
sive Web Design hay Mobile Responsive Web) hién nay la
phuong phap pho bién va la mot didu bat budc.



DU DOAN XU HUONG
QUANG CAO DIGITAL
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1. CAC BINH DANG NOQI DUNG MOI:
VERTICAL VIDEO, SHORT VIDEO VA AUDIO

Nam 2019 danh dau su blng nd clia mot nén tang video mdi - TikTok. Cung vdi do, nén tang nay
cling dan dat cho nhitng fomat néi dung video mdi, ngan hon, tinh tuong tac cao hon va cling “dé
tiéu héa" déi vai ngudi dung hon la short video (clip ngan) cung vertical video (clip quay theo chiéu
doc). Strc lan truyén chéng mat clia Tik Tok hay IGTV cla Instagram clng cho thay mét xu hudng
mdi trong cach ngudi dung tuong tac vdi loai ndi dung video.

Ngan gon, sang tao, khdng qué cau ki va tinh gidi trf cao chinh la nhimg gi ma mét clip video can dé
thu hit surchdy tlr ngudi xem. Cac short video dugc quay dudi dang chiéu doc (vertical) cé ty |é kich
thudc tuong thich vai cac thiét bj smartphone to ra than thién hon rét nhiéu véi ngudi dung phd
thong hién nay - vén chl yéu sir dung cac thiét bj di déng dé truy cap mang xa hoi. Dudi mot phut
la thai lugng ly tudng cho céc video ngan dugc dang tai trén social media.

Bén canh viéc diéu chinh hinh thirc cdc n6i dung video trén social media cho “hop thai”, cac market-
er cling can tinh chinh lai néi dung théng diép minh dua ra, trong béi cdnh thoi gian ma ngudi dung
danh cho céc short video cling sé& bi thu hep di dang ké.

Audio Ads cling sé la format day tiém nang cho marketer trong nam 2020 qua cac Ung dung stream-
ing nhu Spotify hay MP3 Zing. Tai Viét Nam, ty & ngudi dung smartphone dé nghe nhac chiém téi
78%, va c6 dén 68% trong sé dé nghe nhac khi multi-tasking (lam viéc khac). Quang cdo bang am
thanh cling té ra dé tiép can, khién ngudi dung dé nhd, dé thudc trong mot khoang thoi gian ngan
trong nhitng khodnh khac “screenless moment”. D6i véi mdt mau quang cdo bang am thanh dai
khodng 30 gidy, cdc nhan hang can dua ra cac thong diép mot cach nhanh chéng va ngan gon nhat
€6 thé, str dung tong giong tich cuc, phan khdi vdi khodng 55 dén 70 tir trong kich ban.

3
7 ADSOTA

Empowering Your Digital Ambition




@ clarosa

2. SOCIAL COMMERCE/SHOPPABLE POST =i

A

Social Commerce la mot xu hudng cho phép ngudi diing mang xa hoi c6 thé truc
tiép thuc hién hanh déng mua hang ngay trén cac birc anh hay bai dang thuong
ngay trén newfeed mang xa hoi hoadc cdc mau quéang cdo.ma khong can phai roi
khoi app.

Cac chd doanh nghiép hay clra hang chi can dang tdm anh cé mat hang ctia minh
lén, gén tag gid vao sadn pham nhu mot post binh thudng va tir dé ngudi dung cé
thé dé dang khao gid va tién hanh mua hang chi véi mot cu click. Tinh nang nay cla
cac mang xa hoi cho phép ban tiép can khach hang maéi moét cach nhanh chéng va
dé dang, rut ngén phéu ban hang vira dép Ung dugc nhu cau mua sam nhanh cla
khach hang vira tang ti 1é chuyén déi tir tuong tac thanh don hang cla thuong hiéu.

Hién nay, cadc mang xa hoi phé bién nhu Facebook, Instagram va Pinterest déu cung
cdp tinh nang nay va cac chd shop déu cé thé link shop online clia minh dén céc
mang x& hoi mot cach dé dang. Bay hlra hen sé 1a cong cu chil luc cho inh vuc
eCommerce va cac thuong hiéu kinh doanh nhé. Két hgp Social Commerce va
Influencer Marketing cling sé la xu hudng digital marketing cac doanh nghiép nén
luu tam trong nam 2020 nay.
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3. MICRO - INFLUENCER

Mot KOL 16n dugc xép vao hang celebrity (trén 1 triéu ngudi theo dbi) hay macro
influencer (250 nghin - 1 triéu ngudi theo déi) chac chan sé nhan duoc 161 moi quéng
cdo tu nhiéu nhan hang, va vi thé, viéc ngudi dé xuat hién va lam dai s&r & qué nhiéu
chién dich sé khién cho murc do tin tudng dén tir khach hang gidm di mot cach déng
k&. Trai ngugc vdi nhimg influencer cé tam anh hudng 16n, cac micro - influencer ton
tai trong moi finh vuc tiép thi. Ho cé s6 lugng ngudi theo déi dudi 50 000, nhung hau
hét nhiing ngudi theo doi ho thuc su rat quan tam dén nhitng gi influencer noi.

Micro - influencer thuong dong thai la chuyén gia trong mot linh vuc, nhay bén trong
viéc sdng tao noi dung ti€p can tu nhién véi ngudi xem va rat gan bo véi cong dong clia
ho. Chua ké dén viéc str dung micro - influencer cling gitip cho doanh nghiép tiét kiém
khodn chi phi dang ké so vai ngudi noi tiéng.

Théng ké cling cho thay la nhitng influencer s& hitu cdng dong tir 30 000 follower tré
xudng thudng cd lugng tuong tac trung binh Ién hon 60% so vai ngudi ndi tiéng hay
cac macro - influencer, trong khi chi phflai ré hon tir 6 dén 7 [an. Chinh vi vay, cdc nén
tang hay mang ludi c6 network rong vé micro influencer nhu OTA Network, Minet,
7Saturday hay Viralworks s& déng vai tro quan trong hon trong inh vuc quang cao
truc tuyén.
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4. DATA - DRIVEN MARKETING

2020 s& la ndm ma cac nha tiép thj sé chi trong hon vao viéc st dung dir liéu, cac
tién bo cong nghé cling automation marketing lam céng cu dac luc cho nhimng
chién dich cia minh - nhitng chién dich marketing cad nhan hoéa.

Marketing ca nhan hoé la phuong thirc thuc hién mot chién lugc truyén tai nhimg
noi dung ca thé hod dén timg khach hang tiém nang théng qua viéc thu thap,
phan tich dir liéu thong qua théi quen clia ngudi dung trén nhiéu nén tang khac
nhau. DT liéu dugc phan tich va téng hop sé gilip cac marketer dic két thanh
nhiéu chan dung khach hang cu thé khac nhau, tir d6 dua ra nhitng chién dich
dén dung déi tugng, véi ddng thong diép, vao dung thai diém. Cac ngudn dir liéu
chinh ¢6 sdn thudng dugc str dung dé thu thap 1a tir cac chién dich quang céo
truc tuyén, dir liéu nhan khau hoc, va hé théng quan Iy quan hé khach hang
(CRM).

Hién nay véi nhimg thong diép quang céo lién tuc bda vay, khach hang chac chéan
sé chi hig thu véi nhitng thong diép mang tinh ca nhan cao, dép (ng dugc nhu
cau cla ban than thay vi nhitng thong diép chung chung. Cac email hay thong
diép ca nhan héa cling sé trd nén vo cung quan trong & linh vuc cé khach hang
c6 yéu cau cao vé mat néi dung nhu B2B Marketing.

a
7 ADSOTA




5. INTERACTIVE CONTENT

Ngay nay, content marketing khéng con don thuan chi 1a viéc cung cép thong
tin hay chuyén tai thong diép mot cach mot chiéu dén véi ngudi tiéu dung.
Ngay nay, trudc viéc bi boi thuc thong tin véi qué nhiéu ndi dung va quang céo
xudt hién hang ngay, khach hang gi& day chi chd y dén nhimg ndi dung truc
quan, dem lai trdi nghiém mdi va cé tinh tuong tac cao.

Do do, interactive content xuat hién dé dem tdi “ludng gié mai” va himg thu
cho ddc gid vdi nhimng nodi dung o thé tuong tac dugc.Trong do, livestream
dugc cho la hinh thirc tiép thi tuong tac hiéu qua nhat, ddc biét 1a két hop vdi
cac streamer, micro influencer dé livestream, quéng ba san pham dang la xu
hudng kha phé bién trong thai gian gan day.

Chinh vi s méi mé va tinh tuong tac cao, interactive content sé thiic ddy cac
hanh déng vdi bai viét nhu react, chia sé hay thdo luan ttr phia ngudi doc, gép
phan lam tang nhan dién thuong hiéu clia nhan hang. Két hop loai content
tuong tac cling cac loai ndi dung truyén théng khac nhau trén nhiéu kénh sé
la mot budc di khdn ngoan déi véi méi doanh nghiép trong ndm 2020 sap tdi.

-~
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Adsota la cong ty marketing thuéc Appota Corporation.
Chang t6i dinh hudng tréd thanh cong ty marketing tich hgp hang dau, nang tam nén céng nghé
tai Viét Nam. Adsota dem lai gidi phap sd hé trg cac nha san xuat/ xudt ban néi dung va cac nha

quang cao trong viéc gia tang khach hang va t6i wu doanh thu.

Adsota.com
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. Hotline: (+84) 911 983 189
(® Website: adsota.com
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